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BD Head of Global Publishing
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How to Get ISBN and Succeed in China
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Key Takeaways from the 2020 Mobile
Game Monetization Report

Why UA Managers Should Be More
Involved in the Creative Process

Getting Personal With Analytics
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PANEL DISCUSSION: Why Your Game's Soft Launch Isn’'t Working

Panelists:

Sophie Vo, Game Lead, Voodoo
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How Analytics Help Your Game Improve
its KPlIs

From Wechat Mini-Games to Top Global
Hypercasual Apps- Strategies on Game
Development.
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How to Maximize your UA Efforts with
App Retargeting

The MonMatrix: Configure Your Own
Monetization

How Does Brand Advertising Fit Into
Your Monetization Strategy?
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